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Teaching & Learning: Professional Development Institute

Group Project

August 3-5, 2010

1. Divide into 3 groups of 10


2. Each group will have 1 hour and 30 minutes to design a social media campaign to support one of the 3 types of campaigns below:
     (a) Association Awareness/Membership Recruitment
     (b) Grassroots Political/Community Organizing
     (c) Association Member Event


3. Each group MUST use at minimum 3 of the social media tools covered in this session (e.g., Groupsite, Blog, Facebook; Facebook, Twitter, Blog; Facebook, Wiki, Twitter, etc.)


4. Each group will select one person from their group to present their social media campaign to the class. Reports should be no longer than 10 minutes in length and answer the following questions:
     (a) Which social media tools did you select and why?
     (b) How does your campaign use social media to recruit and engage individual supporters differently than traditional organizing. How will you compliment your campaign with traditional organizing tactics?
     (c) How will you measure the success of your campaign—how will you know your social media campaign is effective?
     (d) Once you have achieved campaign goals what will you do to sustain and continue to grow and enhance your campaign’s network of supporters?

Each group is assigned an email address with which to establish any online social media accounts needed to complete this assignment. Please use the email address below that corresponds with the Group to which you are assigned. Multiple people within a group may use the same email address at the same time. 

	GROUP
	EMAIL
	PASSWORD

	1
	marylandsea1@gmail.com
	

	2
	marylandsea2@gmail.com
	

	3
	marylandsea3@gmail.com
	


